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Mobile lifestyles and publicity
how accessorizing the urban nomad 
changes pedestrian representation of self
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Starting block
1. Mobile lifestyles in an urban world

2. Walking culture = urban culture

3. Values : Identity . Freedom . Flexibility

4. Walking wearables

5. Technology for kids

6. Hints from consumer research

7. Representation . Appropriation . Practice

8. Tools for pedestrian empowerment

9. Futures
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Facts & figures
1 person out of 2 has a car

1 household out of 5 has no car

We’ve been vying for modal split for 20 years, 
but 2/3 of all trips are still made by car 

Trip time and distance are on the rise

Great potential of small trips

40% trips are made for leisure
(> 40 min/person/day)
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May mobile nomads become
walkers ?
• Walking is a matter of choice, not of need !

• Urban daily agendas chain multiple, complex
activities

• More flexibility, less time, no hassle

• Mobility for all = mobility for none

• Good policy is like good publicity: targeted ! 
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Navigate
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Hints from consumer research

Know those whom you’re adressing to

Split offer to better adapt to changing needs

Design to live, not just to walk !

Make people dream about it !

Create privacy while going public!
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What can we learn before
accessorizing ?

• User profiles
• Motives
• Choices
• Temporalities

• Know-hows
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Mobile accessories
Territories of self 
Enchantment engineering

Pedestrian empowerment
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Representation

accessibility
continuity
attractivity

Appropriation

Practice

multifonctionnality
mixity
sociability

daily needs
proximity

Multiple challenges

belonging
identity
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Representation . Appropriation . Practice
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Representation . Appropriation . Practice
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living 
vs. 
walking
room
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Futures
Accessorizing the territories of the self is a key
to better balance 

• public vs. private space
• living vs. walking space

and make people enjoy walking more
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Futures

Cities are only as walkable as their culture. 

Some industries are getting it, and they are not
the ones you would think !

There is a need to change the walk talk in 
publicity !

This fight is not about our streets, it’s about our
minds and hearts !


